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MARKETING 101: Advertising & Websites

Small Business Roundtable



   Importance of Website Presence

Why is having a website presence important? 

● Digital Storefront

● Shows you’re open for business



   Service-based business websites

What kind of website should service-based businesses have? 

● Simple website that tells who they are and what they do

● What sets them apart

● Copy written for user experience & for
search presence



   Service-based business websites, cont.

● Lead gen forms on all pages

● Content management system options:
○ WordPress
○ Squarespace
○ Wix
○ GoDaddy website builder

● All websites MUST be mobile-optimized



   E-Commerce businesses

E-Commerce businesses:

● Robust website with easy path for prospective customers to transact

● Ideal platform: Shopify, WordPress for design-centric layouts

● Survey attendees about e-commerce business plans



   Google My Business (GMB)

What is GMB and why is it important

● Google profile

● List your business on Google Maps & local search

● 60% of small businesses haven’t claimed GMB page



   Google My Business (GMB), cont.

What to do with GMB page?

● Claim and optimize your listing

● Edit Profile, Products, Services

● Use keywords about business and location

● Link and encourage customer reviews



   Social Media Advertising

Social media advertising is usually highest ROI digital advertising you can do:

● Know your customer and their platform

● Tailor conversation and tonality to the platform



   Know your value proposition

What sets you apart from others in your industry?

● Why should prospective customers buy from you?

● Work that statement into your marketing



   Social Media Advertising for Lead Generation

Much of the lead-gen conversation is taking place now on social media:

● Service-based business: Invest most of your time on social if not selling 
products online

● Basic website with a GMB page is 
still necessary



   Search Engine Marketing (SEM)

Want to show up higher on Google Searches? SEM may be the solution

● Text sds that appear on Google searches

● Served on a Pay-Per-Click (PPC) basis



   Google Analytics

Free tool to help you monitor and understand your website traffic.

● Geographic and device insights

● Referral source insights



   Competitive Analysis

Want to know what advertising your competitors are doing?

● Check if your competitor is running Google Ads: 
https://adstransparency.google.com

OR scan code here:

https://adstransparency.google.com


   Competitive Analysis, cont.

Want to know what advertising your competitors are doing?

● Check if your competitor is running Facebook Ads: Page – About – 
Transparency – See All



   Questions?

Thank you!
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